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Hurricane Sandy – prediction 



Sandy – risks 



Sandy – uncertainty 



Defining and branding climate services 

    Climate services provide science-based 
information and predictions that can 
assist decision-makers to manage the 
risks and opportunities of climate  
variability and change and to adapt to 
climate change.  
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The GFCS brand 

  Government driven 
  UN delivering as one 
  Interdisciplinary, cross-cutting, diverse 

stakeholders 
  Access to state-of-the-art science and 

applications 
  A response to human-induced climate change 
  Supports adaptation, disaster risk reduction, public 

health, water resources, food security 
  Assists governments to develop frameworks at 

national level and builds capacity of users 



Telling stories 

  Enabling the sugar industry to plan its export and 
marketing strategy in Australia 

  Assisting herder families to prepare for the winter 
in Mongolia 

  Predicting outbreaks of malaria in Africa and 
Samoa and meningitis in Africa so that health 
services can prepare 

  Saving lives during the Sahelian drought of 2012 
by providing early warning 



Publications 



www.wmo.int/gfcs → www.GFCS-climate.org  



The press 
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Social media 



Conferences and workshops 
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Outreach for national frameworks 

•  Prepare a written plan 
•  Create a compelling and consistent brand 
•  Integrate communications into all activities  
•  Develop messages and stories for priority 

audience 
•  Identify tools and channels 
•  Coordinate efforts with partners 



Messages at national level 

  Climate science and prediction have made great 
progress 

  Climate services provide actionable information 
and predictions 

  Climate-smart decision-making will improve lives  
and livelihoods 

  Climate services and products must be user driven 
  Climate services support long-term investment 

planning and resilience 
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Strengthening messages and stories 

  Explain climate variability, change, prediction, 
science, impacts, risk management, and services 

  Craft simple, positive, consistent messages and 
stories in the language of the audience 

  Link climate services to current events (storms, 
droughts, IPCC launches, UNFCCC talks) 

  Link climate services to national priorities 
  Move from general to specific – from climate 

services to specific services for target sectors and 
communities 
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Challenges 

  Generating compelling local and national 
examples and human interest stories 

  Explaining the concept of climate services and the 
science of climate prediction 

  Speaking the users’ language 
  Capacity, skills, time and money 
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Take-home messages 

  Write it down 
  Branding 
  Stories and messages 
  Speak to your audience 
  Multiple tools and channels 
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